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ABSTRACT
The problem investigated here is the characterization of tourism in the southern
Indian cities of Bangalore and Mysore. To generate the characterization, inputs were
obtained from three types of sources. These are tourists, hotel operators and tour
operators in both cities.
Separate questionnaires were prepared and administered to the three input sources.
Twenty two questions were asked in the tourist questionnaire. The tour operator and
hotel operator questionnaires contained twelve and nine questions respectively.
Questions to tourists pertained to factors such as point of origin of tourists, purpose of
visit, length of stay, etc. Questions to tour and hotel operators were designed not only to
obtain information regarding their operation but also their perception of tourist activity.
A descriptive analysis of the survey responses has been conducted. The responses
have been charted in a manner to make comparisons between Bangalore and Mysore
straightforward. Quantitative measures such as mean and standard deviation have been
computed wherever it was found appropriate.
The analysis has lead to the generation of the profile of the typical tourist to
Bangalore and Mysore and to the identification of some general tourism patterns.
Recommendations have been made for action by the central and state governments as
well as businesses for enhancing tourism in the two cities.
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Chapter I
Introduction
This chapter, will (1) give an introduction to India, (2) discuss two cities of
Southern India, Bangalore and Mysore and (3) provide problem statements of the study.
India is the seventh largest country in the world in terms of area and the second largest in
terms of population. From north to south it is approximately 2000 miles and from east to
west about 1800 miles. India has a very long history. For many years, India was divided
into many kingdoms. Some of the famous ancient kingdoms were the Mauryas (324-183
BC), Guptas (320-647 AD) and Chalukyas. War was a constant factor in the history of
these kingdoms. Starting from the 11th century AD, there were frequent invasions by
Muslims from Afghanistan and Persia. The most famous of the Muslim rulers were the
Mughals who ruled Northern India from the 16th to the 18th centuries.
After the Muslims and the Marathas, India was eventually ruled for many years
by the British. They came to India as traders in the 17th century. They were allowed to
establish a trading post in the port of Surath by the Mogul Emperor Jahangir. Slowly, the
British East India Company began to participate in the politics of local kingdoms and
was able to gain control of India by the beginning of the 19th century.
After a long struggle for freedom, India won Independence in August 1947. The
prominent person in this freedom struggle was Mahatma Gandhi. At the time of
independence, India was divided into two countries namely India and Pakistan (which
had two parts, west and east Pakistan). Eventually, East Pakistan became Bangladesh.
Today, India is a democratic country. It is divided into twenty five States. The
basis for the division is language. There are twenty two officially recognized languages.
The President of the union of India is the constitutional head of the country. However,
most of the power lies with the Prime Minister.
Economically, India is not a rich country. It is still considered a third world
country. For the first 45 years of independence, the central government adopted socialist
policies. Recently, the government of prime minister Narasimha Rao has started moving
away from the socialist model. There is greater privatization of industries and services.
It is hoped that India will become one of the world's leading economies in the next 20
years. The sector of the economy which is of interest here in this thesis is tourism.
Because of the long history in India, there are a number of old monuments,
temples and works of architecture that attract the modern tourist. Given the common
definition of a tourist as one who is away from his normal place of residence for more
than a day, tourism has been practiced in India for many centuries. The main reason for
travel used to be pilgrimage. The majority of Indians belong to the Hindu religion. There
are many places in India considered holy by the Hindus. Such large scale travel
supported the building of facilities for accommodations such as inns. However, these
were inadequate by modern standards.
Today, in India, tourism does not depend on pilgrimage alone. There is a lot of
domestic travel for business and sightseeing. In addition, India attracts many foreign
tourists every year and the numbers are increasing. A Department of Tourism is run by
the Central Government. In addition, every state has its own department of tourism.
However, tourism efforts in India are not well organized and it is difficult to obtain
tourism data. For example, in the US practically in every city and in town there is a
chamber of commerce that has information about tourism and tourist activities. By
contrast in India, the chamber of commerce is unlikely to have such data. In fact, there
are very few systematic studies of tourism related problems. Not many colleges and
Universities have programs of tourism. One purpose of this thesis is to generate and
study tourism related data in two Indian cities namely Bangalore and Mysore. See figure
1 for a map of India.
For people outside India, especially those in the west, the only place of tourist
interest in India is the Taj Mahal. However, there are many other places of interest to
both domestic and international tourists. Many of these are places of historical interest.
The objects of attraction are most often pieces of architecture and sculpture such as
ancient temples, forts, etc. Among such places of attraction in southern India are the
cities of Bangalore and Mysore. Both are in the state of Karnataka. A map of Karnataka
is shown in figure H.2. Bangalore is the capital of the state. The two cities are situated
86 miles apart. They both have tourist appeal and are visited by hundreds of local and
international tourists every year. Bangalore is an industrialized city with a population of
about 2.6 million. It has been called the "Garden City" of India because of the greenery.
The city has been a place of commerce for about three hundred years. It used to house a
British Cantonment. Even though it is in the tropics, the climate is not very hot due to the
city's elevation which is 3000 feet above mean sea level. Major tourist attractions are
parks and architectural landmarks. The population in Bangalore city is about 4.8 million.
Many multinational companies such as Texas Instruments, Motorola, etc. have offices in
this city. It has become the center for engineering, business and corporate activities.
There are several key research institutions such as the Indian Institution of Science, the
Raman Research Institute, the Indian Institute of Astrophysics and other universities.
There are many big cotton, silk and leather export companies in Bangalore city.
Bangalore is considered to be the "fastest growing city in the country".
Mysore is very different from Bangalore. It is not heavily industrialized. The
population in Mysore is about 500,000. There is not as much bustle. It used to be the
seat of the Wadiyar Kings. Mysore is a city of historical importance. Its history goes
back to the fourteenth century. Major tourist attractions are historical in nature. Also,
close to Mysore are temples and monuments dating from the twelfth century.
Problem statement
The problems addressed in this thesis are
1 . What are the characteristics that describe tourists in Bangalore and Mysore?
2. What are the factors that influence tourist transportation and accommodation in the two
cities?
Purpose of study
The purpose of the study was to generate a tourism profile for two distinctive
cities. In the process, it also identified and examined the relative influence of different
factors on tourist activity and their choice of accommodation and transportation at these
two cities. The factors that were considered are listed after this paragraph. An aspect of
this study that follows from this main purpose is the identification of areas of tourism
management that can be improved.
In the literature review, the two cities will be compared and contrasted. The
following is a summary of the various components that were examined:
1 . Both cities have always had many traditional lodging establishments. In recent times, hotels
that follow the international star rating system have been established. The thesis investigated
how accommodation facilities are organized in terms of their pricing and the facilities and
services they offer.
2. The governments at the national and state levels have put effort into promoting international
tourism. A relevant factor in allocating resources for tourism development and promotion is
knowledge of tourist preferences. Therefore, the study sought to identify the types of
establishments preferred by foreign tourists. An idea of such preferences can be obtained by
looking at the percentage of occupants that are foreign nationals.
3. Another factor considered was the point of origination of domestic and foreign tourists.
4. The study sought to examine how much of the travel is purely for tourism and how much for
business.
5. Tourist expenses by category such as food, lodging etc. were examined.
6. Data regarding the income levels of visitors were obtained.
7. Data were obtained to check for seasonal variations and to identify seasonal factors.
As far as transportation is concerned, there are several choices depending on
whether it is within the city or between cities or towns. Both cities have local bus
services operated by quasi-government entities. While there are private taxi services
based on cars, the more common mode of transportation for hire are privately run
auto-
rickshaws. These are three wheeled vehicles that seat a maximum of three passengers.
Car rental services where the renter drives the vehicle are rare. Usually, car rentals come
with a chauffeur supplied by the rental company. For travel between the two cities,
public transportation is provided by Indian Railways and by buses of the Karnataka State
Road Transportation Corporation. Also, there are privately run bus services. Tourists
may prefer to make their own arrangements such as renting cars as described above.
Several of the issues raised in connection with accommodation are also valid here. In
addition, we have the following to consider:
1 . Data were obtained to identify the preferred modes of transportation. These preferences were
analyzed with respect to whether the tourists are foreign nationals or domestic.
2. The tour operator business in the area was examined. Their prices and the type of clients they
attract were studied.
Subsequent chapters will present the methodology, data analysis and conclusions
that can be drawn. It is hoped that the thesis will prove to be useful to tourism related
organizations and businesses not only in the Bangalore and Mysore area but also similarly
situated cities in India.
Figure 1-1: Map of India
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Chapter II
Literature Review
As explained in the previous chapter the study is based on surveys of tourists,
tour operators and hotels in two cities of Southern India, Bangalore and Mysore, with the
purpose of identifying key statistics related to tourist activity, accommodation and
transportation. The map at the end of the chapter shows India with the component states.
The cities of concern are in the state of Karnataka in southwestern India. A study of the
literature reveals that very little effort has been put in India into generating such statistics
which are very much needed to manage tourism (Negi 1990). If we examine the literature
on tourism in India, we find that most of it falls into the category of tour guides and
travelogues. It is worth reviewing this literature since writing in this area reveal
information about tourist experience with accommodation and transportation. In fact,
accounts of travel to India date back to the fifth century. There seems to have been a
network of roads generally fit for ox-drawn and horse-drawn vehicles.
Government Efforts in Tourism
In India, the tourism industry is somewhat neglected. In the US, even in a small
town there is a Chamber of Commerce office where they maintain the records of
incoming tourists by doing surveys. In India, there is no active participation by such
agencies. They do not have good records of how many foreign and domestic tourists visit
various tourist sites in India. Domestic tourists are almost completely neglected. (Govt.
of India Tourism Bangalore Division Director Mr. Rao 1994). Also, even though Mysore
is well positioned to take advantage of cultural tourism, there is no explicit effort to
promote this kind of tourism. It is well known that in the US many urban areas are
making themselves attractive from point of view of cultural tourism (Cameron 1989).
According to Mr. Rao, they have no reliable records of how many foreign and
domestic tourists visit Bangalore and Mysore cities each year, what mode of
transportation they take and where they stay. All that is available with his office is a
record of tourist arrivals compiled from airport immigration data as shown in the table at
the end of this chapter. As far as domestic visitors are concerned there simply is no way
of tracking them in terms of their numbers or purpose of visit (business, vacation etc.)
although the Government of Karnataka Tourism Department provided a table of numbers
of tourists visiting various sites. The table, shown in figure D-2 at the end of the chapter
gives a breakdown in terms of domestic and foreign tourists for Bangalore and the table
in figure D-3 does the same for Mysore. However, it is not at all clear how the statistics
were collected and whether they are accurate. He also says that there is not much
involvement of the Bangalore city corporation (the principal municipal body) in the
tourism effort. However, it has been pointed out that a community approach is necessary
for integrating tourism with other components of economic and social development
(Board, Sinclair and Sutcliffe 1988).
To some extent things are changing. The government is trying to upgrade the
tourism industry. It is looking to tourism as a sector with good potential for development.
This seems to be happening generally in developing countries (Helleiner 1990). One
instance of the Indian governments support to tourism can be seen in the hotel sector.
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Tourist Accommodation in India
In India, there are many international chain hotels like Sheraton, Inter
continental, Holiday Inn and Hyatt. In the mid 1980s a few more international chain
hotels such as Meridien, Sofitel and Kempinski came to Indian Market. The government
is trying to expand these hotels. It had forecast back in 1989 that by 1992, the number of
hotel rooms was likely to increase by 37% to over 47,000 and the number of tourists
was expected to double (Dayal 1989). For many years, the government had restricted
foreign currency. But now, due to shortage of foreign exchange currency, the
Government has relaxed quite a bit. The government has liberalized foreign investment
regulations in the hotels and airline sectors. It is trying to improve the quality of service
by attracting foreign investors into the industry. For example, Ramada Hotel group has
shown interest in investing (Dayal 1989).
There are three popular private sector hotel chains in India. These are Tata
Groups' Indian Hotels Co., the Oberoi Hotels, the ITC'c Welcome group. These hotels
are expanding not only in big cities but also in small cities where there are industrial
centers especially in the south. Many new private airlines such as Modiluft, East West
and Jet Airways have been founded. In fact, the opening of the new airline routes has
been responsible for bringing more tourist traffic to certain places in India such as
Khajuraho in Central India (Smith 1990).
As in many other countries, even in India, there is a star rating system for hotels.
Hotels that request a star rating are classified based on criteria set by the department of
tourism, Government of India, New Delhi. These include everything from the size of the
room to qualification of the staff. In rough terms, the following describes the basis for
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classification. To qualify for 5 star rating, the following are required: offering of the
highest standard of service and accommodation; elegant and luxurious public rooms, A
prestige address- establishments in this category are among the world's top hotels. For
four star hotels, more or less it has the same features as a 5 star. There are usually some
differences. For example, the facilities may not be on the same scale as 5 star hotels.
Going down the star rating, one can see fewer facilities offered by the hotels. For
example, in 3 star hotels, there are no swimming pools. In case of a luxury hotel, they
provide comfortable stay for tourists with no additional facilities. For example, there will
be no swimming pool, no conference room, no indoor shops, etc. Naturally, the room
rates go down as one goes down the star ratings.
For a long time the top hotel chains offered only upscale hotels. Now they have
started offering more affordable hotels for the tourists. For example, the Oberoi hotel is
establishing its Trident and Novitiates chains for medium budget travelers. Welcome
group is also planning to follow it but now it is concentrating to expand its chain hotel in
major cities. By end of 1994, Indian hotels were expecting a pre-tax profit of about Rs.l
billion (US$31.7 million) (Hamish McDonald 1993). Hotels are spending Rs.l billion on
its existing hotels and up to Rs. 5 billion on new properties, (see figure II. 1).
In 1993, the Tourism ministry introduced two sets of room rates. They are, one
in Rupees for local people and the other one in Dollars for foreigners. (Hamish
Mcdonald, 1993). According to Mr. Ajit Kerkar, Hotels in India are becoming profitable
ever since government is taking step to improve.
In India, in order to attract foreign tourists, many palaces have been converted
into 5 star hotels. For example, in Mysore city, two palaces have been converted into
hotels. One is Lalith Mahal hotel and the other is Rajendra Vilas Imperial. Similarly in
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Rajasthan which is in North Western India, Rajasthan Tourism Development Corp's
converted city of Udaipur's Lake Palace (in fact, this palace can be seen in James Bond
movie Octopussy) into a hotel. (Jug Suraiya). Even in many other places they have done
similar thing. Near New Delhi and Rajasthan boarder, 15th century Neemrana Fort has
been converted into a hotel. Ajmer in Rajasthan 16th century Citadel has been converted
into a hotel (Jug Suraiya).
The government is exploring the possibility of licensing bed and breakfast
facilities in the Bangalore area for the first time (Mr. Rao Government of India Tourism
Bangalore Division 1994). Though this concept is common in US and many other
countries, it is new in India. In fact, bed and breakfast are fastest growing and maturing
industry in US (Hardy 1990). This has stimulated incredible growth in international
during the past three decades (Rundback 1992). R.E. Emerick and C.A. Emerick
conducted a survey on typical bed and breakfast accommodation in the United States
which helps to study how much the occupancy rate over the period of one year is and so
on.
In India, though there are many types of accommodations, such as hotels,
lodges, Guest Houses, Hostels, etc., properly compiled statistics regarding tourists
transportation and accommodation are not available. Such statistics are necessary for
proper planning of tourism services as pointed by Haywood (Haywood, 1992) Methods
for gathering such information are available in various forms (Pearce and Moscardo,
1985). There are examples of such work in the US. Surveys have been conducted for
many purposes. They are instrumental in revealing the state of the tourism industry and
its resources. For example, such surveys have revealed an imbalance of lodging resources
in many regions of the United States (Dev and Hubbard 1989).
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Another example is, survey was conducted in South Carolina about how major
changes are taking place in both economic and physical structure of the coastal regions
due to increase in tourism related activities (Pomeroy, Uysal and Lamberte 1988). Potts
and Uysal studied distribution of accommodation in coastal counties and also distribution
of visitors by type of accommodation in coastal regions.
A final example of an extensive compilation of statistics is the host report (Smith
and Andersen 1992).
Tourist Transportation
For many years, Indian Airlines airline which is operated by the government was
the only domestic airline. Passengers faced many problems with this airline such as
frequent overbooking of seats and flight cancellation. It has been said that the major
single obstacle in the growth of foreign tourist traffic in India has been the difficulty in
getting confirmed accommodation on an aircraft (Negi 1990). As a step towards solving
these problems, Non- Resident Indians (NRI) have been allowed to start air-taxi and
charter flights service (Dayal 1989).
But domestic tourists rarely travel by air. Since they can't afford to spend so
much money, they prefer to travel either by train or bus. For travel by train, there are three
types of service classes. They are first class, second class with air conditioning and the
ordinary second class. In Indian government offices, the employees are given what is
called an LTC (Leave Travel Concession) which covers the entire family. In this case ,
the employee can claim reimbursement up to 80% of the train fare. This will not include
food and accommodation.
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India has an extensive rail network. However, most foreign tourists encountered
frustrating problems. Seats have to be reserved at least fifteen days in advance. The
catering services are not very satisfactory (Negi 1990). The Indian Railways
Organization is trying to adapt to the requirements of modern tourism. Fast trains joining
large cities have been introduced. In fact, such a fast train was introduced between
Madras and Mysore. This train passes through Bangalore. It has reduced the time for
travel between Bangalore and Mysore to two hours. This train is fully air-conditioned.
The railway services have introduced large scale computerization and discount travel
passes for tourists.
Road transportation is a very popular means for tourist travel in India.
However, the quality of roads and way-side facilities is very poor. Tourist coaches
provided by tour operators are a common form of group travel. Tour taxis and
vans have become popular recently. Renting your own vehicle is a very
development in the larger cities. However, poorly administered traffic regulation
makes this option somewhat hazardous for the foreign tourists.
15
Indian Hotels 2,400
East India Hotels 1,740
Welcomgronp 1,730
16 322 53
31 209 13
28 not available
Figure 11-1:1992-93 earnings by India's big hotel chains (Rs million)
16
Year Indians Foreigners
983-84 12856300 113300
1984-85 13843300 184200
1985-86 13157588 162458
1986-87 17241856 312375
1987-88 17998568 338156
1988-89 18696438 364250
1989-90 3888965 471365
Figure II-2: Tourist figures for Bangalore (Karnataka Government).
17
Year Indians Foreigners
1983-84 600000 68640
1984-85 650000 70640
1985-86 750000 70640
1986-87 760000 75700
1987-88 700000 70000
1988-89 729000 72450
1989-90 990000 92600
Figure II-3: Tourism figures forMysore (Karnataka Government).
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Chapter III
Methodology
The key instruments for data gathering were questionnaires given to tourists, hotel
operators and tour operators in the cities of Bangalore and Mysore. The overall purpose of the
study was to generate a tourist profile which could later be used for various purposes such as
tourism promotion, construction of tourist facilities etc. One of the aspects of the study was to
compare the two cities. The three types of questionnaires are now examined.
The purpose of the tourist questionnaire was obtain responses that could be used to
generate tourist distribution by category such as income level, place of origin, etc. The purpose
of the hotel operator questionnaire and tour operator questionnaire are similar. Both hotel and
tour operators are directly involved with the tourism business. The purpose of these
questionnaires is not only to obtain information regarding their operation but also their
perception of tourist activity. For example, these questionnaires can reveal information about
seasonal variations in tourism activity, preferences of domestic tourists versus preferences of
foreign tourists.
Tourist Survey
The purpose of the first questionnaire was to collect data directly from the tourists.
Twenty two questions were prepared and distributed to the tourists both in Bangalore and Mysore
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cities. Various tourists spots were visited and questionnaire distributed to tourists selected at
random. This was done on random week ends in the months ofMarch, April and May 1994.
Question 1 tried to find the tourists' place of residence, that is, the country and city.
This response helped determine the composition of the tourist market by place of origination.
Question 2 asked about the marital status. Selection for this question included married,
single, other. The choice "other" was given because, in India, people will be very easily offended
if the questions were asked directly regarding whether they are divorced or widowed.
Question 3 determines whether the respondent has children and if the response is yes how
many children.
Question 4 is to elicit a response about the purpose of the tourist's visit. In this question
four options were given. They are vacation, business visiting relatives and friends and other.
'other" includes miscellaneous reasons such as attending religious functions, personal reasons
other than business, etc.
Question 5 was on tourists' length of stay in these two cities. The options were whether
the tourists came for less than a day, for one to three days, for four to seven days or for more than
a week. The information provided is related to the amount of money spent by the tourists. The
longer the stay more the money contributed to the local economy.
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Question 6 was number of people in tourist's party . This question was asked to clarify
the average group size.
Question 7 was about the type of accommodation the tourist chose in Bangalore and
Mysore area. The options were whether the tourist stayed in a hotel or with relatives and friends
or in a guest house or not staying at all. This question was asked to know the tourists preferences
for the accommodation in the two cities.
Question 8 was the type of hotel the tourists chose. The options for this question were
non-starred, luxury hotel, 3 star, 5 star and other. Of course, this question applied to tourists who
stayed in hotels.
Question 9 was the type of room the tourists chose. The options were 1 bed, 2 beds, suite
and other.
Question 10 was on the number of nights the tourists stayed in the hotel.
Question 1 1 was the estimated budget per day for accommodation.
Question 12 was the estimated budget per day per person for transport in Bangalore and
Mysore area. The response will help to estimate how much the tourists can afford to spend on
the transportation.
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Question 13 was, the estimated budget per day per person on food. This question was
asked to know how much the tourists can afford to spend per day per person on food.
Question 14 was about the source the tourists used to get information from. The options
given were, mailed request, magazine/brochure, friends/relatives, travel agent and none of the
above. This will help to find how the tourism promotion is working.
Question 15 was regarding the annual household income of the tourist. The responses to
this question will help to determine the average income of tourist visiting the area. Furthermore,
this information can also be used to see how income correlates with other spending.
Question 16 was, the type of
tourists'
occupation. The options given were
professional/technical, self-employed, manager/administrator, government employees, student,
retired, medicine, law, engineering, other.
Question 17 was whether the tourists were accompanied by their families are not.
Question 18 was the option chosen for sightseeing in two cities. The options were private
vehicle, tourist taxi, package tour and not sightseeing.
Question 19 was, how the tourist traveled to these two cities. The options were: personal
vehicle, plane, bus, train and rental vehicle.
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Question 20. In this question, the tourists in Mysore were asked whether they were going
to visit Bangalore and in Bangalore , tourists were asked whether they were going to visit
Mysore. The purpose of this question was to examine how the two cities are dependent on each
other.
Question 21 was, whether the facilities provided for tourists in Bangalore is satisfactory
or not. The same question was asked in Mysore also.
Question 22 asked tourists to give suggestions about improvement to tourists facilities.
Questions 21 and 22 were posed for only informational purposes and do not play any role
in the quantitative studies.
Hotel Operator Survey
The hotel operator questionnaire is described next. Fifty hotels were randomly selected
and questionnaires were distributed to them in June 1994. Some hoteliers responded
immediately and a few of them mailed the responses. Many did not respond. Question 1 was
about the rating of their hotel. Here, the options were 5 star, 3 star, luxury and unrated.
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Question 2 was about the facilities the hoteliers provide to their customers. The options
were hair salon, tour booking, travel agency, paying through credit car, restaurant and currency
exchange.
Question 3 was about the percentage of foreign tourists each year. This question was
asked to know many foreign tourists they have each year..
Question 4 was about the peak period for hotel occupation .
Question 5 was about the peak period for foreign and domestic tourists when considered
separately. The intent of this question was to obtain seasonal information.
Question 6 was about the capacity of the hotel in terms of rooms or in terms of people.
This helps to know how big the hotel is.
Question 7 was about the monthly occupation rate over the last three years.
Question 8 asked for a description along with costs of the different types of
accommodation provided by the hotel.
Question 9 was about the average number of customers per year over the last three years.
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Tour Operator Survey
Finally , the tour operator questionnaire was distributed to twenty tour operating
agencies. Some of them responded immediately, some of them mailed the responses and some of
them did not respond at all. This was again done in the month of June 1994. The first question
to a tour operator was designed to obtain an estimate of the proportion of tourists to which the
operator catered that were foreigners. This information along with answers to other questions
would develop not only a profile of the tour operator but also a correlation between the two
major kinds of tourism (foreign and domestic) and the type of tour operator.
Question 2. looks for peak activity. This information along with peak foreign and
domestic activity gives an idea of whether the tour operator is heavily dependent on one or the
other forms of tourism. Also, this information when viewed for the two cities helps determine the
congruence or divergence of peak activity.
Question 3 is on operating capacity. This was meant to be the maximum number of
people the operator could accommodate on a tour or in a given period.
Question 4 on percent seat occupation provides a measure of tourist activity. In particular,
it shows how successful the operator has been. Taken together with answers of other operators,
this reveals whether the tour operator business itself has enough customers.
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Question 5 determines the peak tourist activity for foreign and domestic tourists as
perceived by the operator.
Question 6 reveals the operator's perception on how common it is for tourists to
Bangalore to visit Mysore also. The tour operator is in a particularly good position to make this
observation since many operators in Bangalore provide tour services toMysore.
Question 7 asks the tour operator if they have their own facilities for accommodation and
catering. The intent of this question was to see if any of the operators were in the hotel business
as well so that they could offer a complete transport and accommodation package to tourists.
Question 8 is related to the seventh. It is meant to determine again how closely the tours
are linked to hotel operation. Question 9 on number of employees provides a measure of the size
of the operation.
Question 10 was designed to obtain a perception of the operator's share of the market.
More than anything else this would reveal how well operators are tuned to the business.
Question 1 1 is related to the services offered by the customer and the pricing information.
Question 12 on average number of customers per year relates not just to the size of the operation
but also providing a measure of tourist activity in hard numbers.
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Chapter IV
Descriptive Analysis
In this chapter the results of the survey will be discussed in detail. The results of the
tourist survey are first presented. This is followed by the hotel operator survey and the tour
operator survey respectively. All statistical information, tabulation and charting were done using
Microsoft Excel. The basis for selecting the questions has already been discussed in the previous
chapter.
Tourist Survey
Question 1 asked the tourist to identify his or her hometown. Of the seventy six tourists
who responded to this survey in the Bangalore area 28, were foreign tourists and 48 were
domestic tourists. Among foreign tourists, 54% were from Europe, 18% were from the U.S.,
1 1% were from Mid East, 7% were from Australia and only 4% from the Orient. In Mysore,
forty seven tourists responded to the survey. Out of these forty seven, fourteen tourists were
foreigners and the rest were domestic. Among foreigners, fifty percent (50%) were from Europe,
about fourteen percent (14.28%) were from Canada and Africa respectively. Only about seven
percent (7%) were from Australia, S.America and USA respectively. See figure rv.l
Among the domestic tourists visiting Bangalore, 46% were from North India, 33% from
South India, 10.4% from the east and 8.33% from the west. In Mysore, thirty three of the
respondents were domestic tourists. Among them, about seventy percent (69.69%) were from S.
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India, fifteen percent (15.15%) from N.India, nearly nine percent (9%) from W.India and, finally,
about six percent (6%) from E. India. See figure IV.2.
Question 2 enquired about the tourist's marital status. In Bangalore area, 50 tourists were
married and 26 were single. In Mysore city, twenty three tourists responded as married, twenty
three tourists as single and only one tourist indicated divorced.
Question 3 of the survey asked respondents in both the cities to indicate how many
children they have. In Bangalore, 33 tourists indicated having children. In Mysore, twelve of
them indicated having children.
Question 4 asked about purpose of visit. In Bangalore, about eighteen percent (18.42%)
indicated visiting Bangalore on business. About thirteen percent (13.15%) of the tourists were
visiting friends and relatives. Fifty four percent (54%) were on vacation. About three percent
(2.63%) visited Bangalore on both business and vacation. In Mysore, about 6.4% of the tourists
were on a business trip. About 1 1% (10.64%) of the tourists responded that they were visiting
friends and relatives. About 2% indicated that they were visiting Mysore for a religious purpose.
About 4% (4.25%) were students. Finally, about 55% (55.31%) indicated that they were on
vacation. See figure IV-3.
Question 5 asked about the
tourists' length of stay in Bangalore city. About 52.63% of
the tourists indicated staying one to three days, 11.84% staying four to seven days, 34.21%
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indicated staying more than a week and 1.31% indicated staying for two months. The mean
response of those staying for seven days or less was 2.643 with a standard deviation of 1.369. In
Mysore city, out of forty seven, only forty five tourists responded to this question. About sixty
two percent (62%) staying one to three days, twenty percent (20%) staying more than a week,
thirteen percent (13%) staying less than a day and about four percent (4%) staying four to seven
days. The corresponding mean was 1.95 days with a standard deviation of 1.01. See figure IV.4.
Question 6 asked about number of people in the party in both the places. In Bangalore
city only two tourists responded that they had come in big groups. Of the others, approximately
nineteen percent (18.918% )tourists indicated single, about thirty five (35.135%) tourists
indicated two people, about fifteen percent (14.864%) tourists indicated three people in the party,
nearly twenty two percent (21.625%) tourists indicated four people in the party, about three
percent (2.703%) tourists indicated five people in the party, nearly three percent (2.703%)
indicated six people in the party, about one percent (1.351%) indicated seven people in the party,
about three percent (2.703%) indicated eight people in the party. The mean response was 2.8108
with a standard deviation of 1 .602.
In Mysore city, about thirteen percent (12.77%) responded that they came alone, about
thirty percent (29.79%) indicated two, nearly thirteen percent (12.77%) indicated three in a party,
about nineteen percent (19.15%) indicated four in a party, about thirteen percent (12.77%)
indicated five in a party, about two percent (2.15%) indicated six in a party, about four percent
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(4.25%) indicated eight in a party and finally about three tourists indicated that they came in a
group. Here, the mean was 4.91% with a standard deviation of 8.55. See figure IV.5.
Question 7 asked about the type of accommodation tourists chose in Bangalore city.
About forty five percent ( 44.736%) tourists responded staying in hotel, Nearly seventeen
percent (17.105%) responded staying in guest house, about twenty eight percent (27.631%)
indicated staying with friends and relatives, about four percent (3.947%) tourists responded
staying in hostel, about three percent (2.63 1%) tourists responded no overnight staying and some
responses were categorized miscellaneous such as ashram, lodge, and private. The same
question asked to about forty seven tourists in Mysore city. The tourists responded to this
question as follows: about fifteen percent (14.8%) of the tourists stayed with friends and family,
four percent (4.25%) tourists stayed in the guest house, about sixty two percent (61.70%)
indicated staying in the hotel, about eleven percent (10.63%) responded as not staying and finally
about four percent (4.25%) responded staying in a rental house. Even in Mysore city the same
question asked. Out of forty seven tourists, about fifteen percent (14.89%) indicated staying with
friends and relatives, about four percent (4.25%) tourists were staying in a guest house, almost
about sixty two percent (61.7%) indicated staying in a hotel, about two percent (2.12%) said not
staying in Mysore, about eleven percent (10.63%) responded "other", and finally abut four
percent (4.25%) responded staying rental house. See figure IV.6.
Question 8 asked abut the type of hotel tourists were in Bangalore area. Out of seventy
six, only thirty four tourists stayed in the hotel. Nearly twenty four percent (23.52%) stayed in 3
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star hotel, twenty four percent (23.52%) stayed in 5 star hotel, thirty five percent (35.29%)
tourists were staying in luxury hotel and finally about eighteen percent (17.64%) tourists were
staying in an ordinary hotel. The same question asked to those who were staying in Mysore
hotel. About twenty four percent (24.13%) responded staying 3 star hotel, about 7 percent
(6.89%) indicated that they were staying in 5 star hotel nearly twenty four percent (24.13%)
responded staying in luxury hotel and finally about fifty two percent (51.72%) indicated that they
were staying in non-star hotel. See figure IV.7.
Question 9 asked about the type of hotel room tourists selected in both Bangalore and
Mysore areas. In Bangalore area, forty seven tourists responded to this question. About nineteen
percent (19,1%) of the tourists took single bed, about sixty eight percent (68%) tourists were
taken double beds and finally about thirteen percent (12.7%) took suites. In the Mysore city, the
same question asked and abut thirty three tourists responded to this question. Here, about
eighteen percent (18.1%) took single bed, nearly seventy three percent (72.7%) took double beds,
and finally about nine percent (9%) took suites. See figure IV.8.
Question 1 1 of the survey asked tourists about their budget per day for accommodation in
Bangalore . The mean response was 945.30 with standard deviation of 1314.44. Nearly 16.28%
of the tourists responded spending less than Rs.50 per day, about 5 percent responded spending
less than Rs.100 per day, about 12% indicated spending less than Rs.l 50 per day, about 7%
indicated spending less than Rs.200, about 10% indicated spending less than Rs.300, about 16%
responded spending less than Rs.500, about 7% indicated spending less than Rs.700, about 2%
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responded spending less than Rs.1000, Rs.l 300 and Rs.l 600 respectively. Nearly 9% of the
tourists responded spending less than Rs.2000 per day and finally about 12% of the tourists
indicated greater than Rs.3000 per day. In Mysore, mean response was Rs. 493 with standard
deviation 983.11. About 16% (16.22%) of the tourists indicated spending less than Rs. 50 per
day. Nearly 22% (21.6%) responded as spending less than Rs. 100, about 19% (18.92%)
indicated spending less than Rs. 150. About 8% (8.1%) indicated spending less than Rs. 200.
Almost 19% (18.92%) reported spending less than Rs. 300. About 5% (5.4%) spent less than Rs.
500. The same percentage spent less than Rs. 1000. About 3% (2.7%) each spent less than Rs.
1600 and less tan Rs. 2000 respectively. About 5% (5.4%) spent more than Rs. 3000. See figure
IV.9.
Question 12 queried regarding the estimated budget per person per day for food. The
mean response in Bangalore was Rs. 457.31 with a standard deviation of Rs. 979.95. About 50%
(47.17%) responded as spending under Rs. 100. Nearly 21% (20.75%) spent less than Rs.200.
About 1 1% (1 1.32%) spent less than Rs. 300. Nearly 4% (3.77%) reported spending less than Rs.
400 and less than Rs. 500 respectively. About 2% (1.89%) reported spending less than Rs. 700
while nearly 4% (3.77%) responded as spending less than Rs. 1000. About 8% (7.55%) spent
more than Rs. 1000. In Mysore, the corresponding numbers (up to the category of less than
Rs.700) were 73.33%, 13.33%, 2.22%, 4.44%, 4.44% and 2.22% respectively. The mean
response was Rs.l 23.56 with standard deviation of 139. See figure IV. 10.
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Question 13 asked about tourists' transportation budget per day. In Bangalore, about forty
four percent (44.44%) reported spending less than Rs.50, about twenty six percent (25.93%)
reported spending less than Rs.100, nearly nine percent (9.26%) reported spending less than
Rs.150, and the same percentage reported spending less than Rs.200. There was no respondent
under the category less than Rs.250. About two percent (1.85%) reported spending less than
Rs.300, about seven percent (7.41%) reported spending less than Rs.500 and finally about two
percent (1.85%) indicated spending more than Rs. 500. The mean was Rs. 174 with a standard
deviation of Rs. 411. The corresponding percentages for Mysore 52.5%,22.5%, 5%, 7.5%,
0%,10% and 0% respectively. The mean was Rs.104 with a standard deviation of 125.52. See
figure IV.ll.
Question 14 asked about the source of information regarding the city. In Bangalore,
about 40 percent (39.44%) reported getting information from friends and relatives, about
seventeen percent (16.9%) from magazines and brochures, about 8% (8.45%) from a travel agent,
about a percent each (1.41%) from books, "experience", co-traveler, business and studies
respectively. The remaining 28.16% of the respondents did not rely on any source of information.
One of the items on this question was "mailed
request."None of the respondents answered
positively to this item. In Mysore, about twenty three percent (23.4%) reported getting
information from the travel agent, about twenty one percent (21.2%) indicated getting
information from friends and relatives, about twenty three percent (23.28%) indicated getting
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information from magazine and brochure, abut twenty one percent reported as not getting
information from any source. See figure IV. 12.
Question 15 asked about tourists household annual income. Responses of foreign tourists
were converted to rupees. The exchange rate over the last year has been stable at around 31
rupees to a US dollar. In Bangalore, about 33.33% indicated getting less than Rs.50000, about
30% responded getting between Rs.50000-Rs. 100000, about 6.66% responded getting between
Rs. 100000-150000, about 1.66% indicated that their household income was between Rs. 150000-
200000. About 3:33% indicated between Rs.200000-250000, about 1.66% indicated between
Rs .400000-500000. Finally about 14% responded that they get more than Rs.500000. The mean
was Rs.475393 with a standard deviation of 1075 131.In Mysore, 58.53% indicated getting less
than Rs.50000, about 24.39% indicated their household income is between Rs.50000-100000,
about 7.31% indicated getting their income between Rs.l00000-150000, about 2.43% indicated
getting their income between Rs.l50000-200000 and finally about 7.31% indicated their
household income more than Rs.250000. The mean was Rs.107176 with a standard deviation of
230521. See figure IV. 13.
Question 16 was about tourists' occupation. In Bangalore, out of seventy six tourists,
seventy five tourists responded to this question. About twenty three percent 22.6%) indicated
they are self employed, about fifteen percent (14.6%) indicated professional/technical, abut
nineteen percent (18.6%) indicated they are government employed, nearly seventeen percent
indicated student, about eleven percent (10.6%) indicated manager/administrator, about three
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percent (2.6%) indicated engineering and medicine respectively, about nine percent (9.3%)
reported
"other"
such as sales-executive, farmer and professor. Only one tourist responded he is
retired. In Mysore, about eleven percent (111.1%) indicated professional/technical, about twenty
nine percent (28.8%) indicated student, nearly nine percent (8.8%) indicated medicine, about
thirteen percent (13.3%) indicated they are government employed, about two percent (2.2%)
reported engineering and law, respectively nearly eleven percent (11.1%) indicated that they are
self-employed, about seven percent (6.6%) reported manager/administrator and finally about
thirteen percent (13.3%) responded as belonging to
"other"
category such as bicycle courier, bank
employee, etc. See figure IV. 14.
Question 17 asked about whether tourists were accompanied by their family on this trip to
Bangalore. About fifty two percent (52%) reported that they were accompanied by their family
and about forty eight percent (48%) indicated not accompanied by their family and only one
tourist did not report anything. In Mysore, about forty eight percent (47.82%) indicated
accompanying by their families and abut fifty two percent (52%) indicated not accompanying by
their families and only person did not answer this question.
Question 18 was about the mode of transportation they chose for sightseeing in Bangalore
city. Here the choices were private vehicle, tourist taxi, package tour, and not sightseeing.
About forty two percent (41.89%) indicated using private vehicle, only one tourist said he got lift
from somebody, about eighteen percent (17.56%) as being part of a package tour, about four
percent (4%) reported using public transportation and rental vehicle respectively. Finally about
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thirteen percent (31%) indicated using a taxi. In Mysore, out of forty seven tourists, only forty
four tourists have responded to this question, about thirty percent (29.5%) responded using
private vehicle, about eighteen percent (18.1%) indicated as being part of a package tour, abut
thirty nine percent (38.6%) indicated that they chose taxi, about seven percent (6.8%) reported
that they were not sightseeing and finally, about two percent (2.2%) each reported that they
were using bicycle, personal vehicle. Only one tourist reported that he came on walk. See figure
IV. 15.
Question 19 was about the option they chose to travel to Bangalore. In Bangalore,
seventy five tourists answered to this question and only one tourist did not answer. About twenty
nine percent (29.3%) tourists came to Bangalore by plane. Thirty six percent (36%) indicated
coming by train to Bangalore. Twenty percent (20%) responded coming by bus, about seven
percent (6.6%) indicated coming by private vehicle and about five percent (5.3%) indicated
coming by rental vehicle. Finally, about three percent (2.6%) indicated using combination of
vehicles such as bus and train, bus and rental vehicle. In Mysore, forty six tourists responded to
this question. About twenty eight percent (28.2%) indicated coming by train, about forty three
percent (43.47%) responded coming by bus, abut thirteen percent (13%) responded using rental
vehicle to come to Mysore.. Finally about thirteen percent (13.04%) responded using private
vehicle to come to Mysore. See figure IV. 16.
Question 20 asked tourists in Bangalore whether they would be visiting Mysore. About
thirty three percent (33.33%) indicated 'no', about ninety six percent (95.5%) tourists responded
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that they would be visiting Mysore. Nearly eleven percent (11.11%) indicated that they already
visited Mysore and about one percent (1.33) each responded "may
be"
and live in Mysore. Only
one tourist did not answer to this question. In Mysore, out of forty seven tourists, forty five
tourists responded to this question. About thirty eight percent (37.7%) tourists indicated that
they already visited Bangalore. About fifty eight percent (57.7%) indicated that they would be
visiting Bangalore, nearly four percent (4.4%) responded they would not be visiting Bangalore.
See figure IV. 17.
Hotel Operator
In India, all the hotels and restaurants are classified and approved by the department of
tourism, Government of India New Delhi. The criteria for classification has been set by the
department of tourism and includes everything from the size of the room to qualification of the
staff.
In Bangalore and Mysore, many hotels did not respond to this questionnaire. Even
among those who responded some questions were not answered on the grounds of
confidentiality.
Question 1 asked about was the rating of the hotel in Bangalore city. About twenty
percent (20%) responded five star, about twenty percent (20%) indicated three star, about forty
percent (40%) responded luxury and finally, about seven percent (6.67%) responded four star,
two star and unrated respectively.
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Mysore does not have that many hotels as Bangalore. About forty four percent (44.44%)
of the hotel responded as 3 star and luxury hotels respectively. There is only one 5 star hotel in
Mysore. See figure IV. 18.
Question 2 asked about the various facilities the hoteliers provide to their customers.
The options here were hair salon, tour booking, travel agency, paying through credit card,
restaurant and currency exchange. About forty percent (40%) of the hoteliers responded having
hair salon , about ninety three percent (93.3%) responded having tour booking facility, travel
agency and credit card system respectively. Nearly eighty percent (80%) of the hoteliers
indicated having currency exchange facility. Hotels in the upper category such as five star and
four star responded as having room telephone service. All hotels featured restaurants.
In Mysore, about forty four percent (44.44%) of the hoteliers responded having hair salon,
about eighty nine percent (88.88%) responded having tour booking, about seventy eight percent
(77.77%) responded having a travel agency, one hundred percent (100%) responded having
credit card facility, about eighty nine percent (88.88%) responded having restaurant and finally
abut sixty seven percent (66.66%) responded having currency exchange facility. See figure IV. 19.
Question 3 was about the percentage of customers who are foreign tourists each year. In
Bangalore, the five star hotels responded that foreign tourists constitute about sixty percent,
sixty five percent and fifty percent respectively each year. The four star hotel responded having
55
sixty percent each year. The three star hotels responded foreign tourists constitute about thirty
percent, forty percent and ten percent of the total each year. The luxury hotels responded that
they have foreign tourists of about fifteen percent, twenty percent, forty percent respectively each
year. The unrated hotel responded that only two percent of the tourists each year are
foreigners.
In Mysore, the five star hotel responded that foreign tourists constitute about seventy five
percent. The three star hotels responded having sixty percent (60%), fifty percent (50%), and
twenty percent (two of them). See figure IV.20.
Question 4 was about the peak period for the hotel occupation in a given year. About
fifty three percent (53.33%) responded that January was part of the peak period. Forty percent
(40%) responded that February was part of the peak period. About fifty three percent (53.33%)
responded that March through July and September were the part of the peak period. About
twenty seven percent (26.67%) had August as part of the peak period. About sixty seven
percent (66.67%) responded that October was part of the peak period. About sixty percent
(60%) responded that November and December were part of the peak period. In Mysore, the
corresponding numbers for the twelve months were 33%, 22%, 22%, 44%, 89%, 44%, 11%,
22%, 11%, 67%, 67% and 67% respectively. See figure IV.21.
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Question 5 was about peak period for foreign tourists. About seventy three percent (72.73%)
responded that the month of January is part of the peak period for foreigners. About eighteen
percent (18.18%) responded February was the part of the peak period. About twenty seven
percent (27.2%) indicated that March was part of the peak period. About nine percent (9. 1%)
responded that April through July were part of the peak period. Nobody responded that the
month of August was the part of the peak period. About thirty six percent (36.4%) responded
that September was the part of the peak period. Nearly forty six percent (45.5%) responded that
October was the part of the peak period. About eighty one percent t (81%) responded that the
November and December were the part of the peak period. The corresponding numbers for
Mysore for the twelve months were 44%, 56%, 33%, 11%, 0%, 0%, 0%, 11%, 44%, 56%, 56%
and 89% respectively. See figure IV.22.
The same question asked about the peak period for domestic tourists also. About thirty
six percent (36.4%) responded that January and February were the part of the peak period. Fifty
percent (50%) of the hotels responded that March was the part of the peak period. About sixty
seven percent (66.6%) responded that April was the part of the peak period. Seventy five percent
(75%) indicated that May was the part of the peak period. About eighty three percent (83.3%)
indicated that June was the busiest period of the year. About fifty eight percent (58.3%)
indicated that July was the part of the peak period. About forty two percent (41.6%) indicated
that August was the peak period of the year. Twenty five percent (25%) indicated that
September was the part of the peak period. About fifty eight percent (58.3%) responded that
October, November and December the part of the peak period respectively. For Mysore, the
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twelve months had the following figures: 12.5%, 0%, 12.5%, 50%, 100%, 75%, 12.5%, 12.5%,
12.5%, 62.5%, 50% and 37.5 % respectively. See figure IV.23.
Question 6 was about the hotel room capacity. 20% of the hotels responded as having a
number of rooms in the range thirty to fifty. About thirteen percent (13.33%) responded as
having a number of rooms in the range of fifty to seventy, about twenty percent responded having
rooms in the range of seventy to ninety, about seven percent (6.66%) indicated having rooms in
the range of one hundred ten to one hundred thirty , about thirteen percent (13.33%) indicated
having rooms in the range of one hundred thirty to one hundred fifty, about seven percent
(6.66%) responded having rooms in the range of one hundred fifty to one hundred seventy, about
thirteen percent (13.33%) responded having rooms in the range of one hundred seventy to one
hundred ninety. Finally one hotel responded having two hundred forty four rooms. The mean
was 1 10 rooms with a standard deviation of 61.05. ForMysore the ranges with the corresponding
number of hotels in parentheses are as follows: 30-50 (2), 50-70 (2), 70-90 (1), 90-110 (1) and
140-160 (2). The mean capacity was 83 with a standard deviation of 51. See figure IV.24.
Question 7 asked bout the monthly occupation rate over the last three years. Out of
fifteen hotels, thirteen hotels responded to this question. Three hotels responded that their hotel
occupancy rate was in the range of seventy to seventy five percent (70-75%), Three hotels
responded that their occupancy rate for three years was in the range of seventy five to eight
percent (75-80%), Two hotels responded that their occupancy rate is in the range of eighty to
eighty five percent (80-85%), three hotels responded that their hotel occupancy rate was in the
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range of eighty five to ninety percent (85-90%), and two hotels responded that their occupancy
rate for three years is in the range of ninety to ninety five percent (90-95%) and only one hotel
responded that they have full occupancy rate that is one hundred percent (100%). The mean
occupation rate was 84.6% with a standard deviation of 8.44. Two hotels did not reveal the
occupancy rate because they said it is confidential. Only four hotels in Mysore responded to this
question with values of 65%, 98%, 55% and 90% respectively. This gives a mean of 77% with a
standard deviation of 20.3%. See figure IV.25.
Question 8 was about the cost of the different types of accommodation . From the
responses it could be seen that the rooms in Bangalore fall under five categories, namely, single,
single A/C, double, double A/c, and suite. In Mysore, responses indicated having four of the
above categories. The single room category was missing. In Bangalore, only one hotel cost less
than Rs. 100 for a single room. There was only one hotel charging between Rs. 130 , three
hotels charged between Rs.200-300. In the ranges Rs.300-400, Rs.400-500 there were two hotels
each. The mean was Rs.296 with a standard deviation of 135.
In Bangalore, for single a/c, for prices in the ranges Rs. 300-400, Rs. 400-500, Rs.500-
600 and Rs.700-800 there were two hotels each. There was one hotel which charged Rs.l 195.
There were two hotels that charged in the range of Rs.2300-2500. The mean rate was Rs.937.55
with a standard deviation of 770. In Mysore, again only four hotels responded to this question.
Two hotels charged in the range of Rs.400-600. There were two hotels that charged in the range
of Rs. 1000-2500.
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In Bangalore, for double room, there were two hotels charging in the range of Rs.100-
200, there were two hotels charging in the range of Rs.300-400, there were three hotels charging
in the range of Rs.400-500 and finally, there were two hotels charging in the range of Rs.500-
600. The mean was Rs.383 with a standard deviation of 148. In Mysore, there were three hotels
charging in the range of Rs. 100-200. There was only one hotel charging in the range of Rs.200-
300 and only one hotel was charging Rs.495. The mean was Rs.240 with a standard deviation of
149.
In Bangalore, for double a/c, for prices in the range of Rs.400-500, there were two hotels.
Three hotels charged between Rs.500-600, There was only one hotel each in the ranges Rs.600-
700 and Rs.700-800 respectively. There were two hotels charging between Rs.900-1000. There
was only one hotel charging in the range of Rs.l000-2000 and finally there were two hotels that
charged in the range of Rs.2000-3000 . The mean was Rs.1074 with a standard deviation of 825.
A very small number of hotels had separate tariff in dollars for foreign visitors. There more
hotels showing up under the a/c category because in some of the hotels a/c was a standard
feature. In Mysore, There was only one hotel charging Rs. 300, there were two hotels charging in
the range of Rs.500-700. One hotel charged Rs.l 650 and the other one charged Rs.2400. The
mean was Rs.l 123 with a standard deviation of 877.
For suites, there were two hotels in the range of Rs.200-300. There was one hotel each in
the ranges of Rs.500-600, Rs.600-700, Rs.700-800, Rs.800-900, and Rs.900-1000 respectively.
There were two hotels in the range of Rs.l000-2000. Finally, there were two hotels in the range
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of Rs.5000-6000. The mean was Rs.l 8 14.50 with a standard deviation of 2239. In Mysore,
there was one hotel charged Rs.l 85. There were two hotels in the range of Rs.200-300. There
was one hotel charging Rs.l700, one with Rs.1950. One hotel offered suites in three different
ranges priced at Rs.l 100, Rs.3300, Rs.7000 respectively. The mean was Rs.1966 with a standard
deviation of 2300.
Question 9 was about the average number of customers per year over the last three years.
Only eight of the hotels in Bangalore responded with hard numbers. There were two hotels that
had customers in the range 800-900, two in the range 1300-1700, two in the range 2600-2900,
one at 2500 and another had 61810 customers. In Mysore, only four of the hotels responded with
hard numbers. The numbers were 70, 940, 9000 and 2500 respectively.
Tour Operator
In Bangalore, there are about seven key tour operators namely, Mercury Travels,
Sita World Travels, Clipper Holidays, Cosmopol Travels, Cox and Kings India Ltd., Thomas
Cook and MHT Tours and Travels. There are also many other small tour operating agencies in
this area.
Question 1 was about the percentage of foreign tourists. Four tour operators
responded that foreign tourists constituted about 10-20% of the customers, one tour operator
responded about 20-30% of the customers, three tour operators indicated that foreign tourists
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constituted about 40-50% of the customers. One tour operator responded that they have foreign
tourists about 50-60%. Finally, two operators responded that foreign tourists constituted abut 70-
80%.
In Mysore, there are not that many tour operators. The reason seems to be many
tourists who visit Mysore use Bangalore as a base. Only six operating agencies responded to
this questionnaire. For the first question, only three tour operators responded to this question.
One tour operator responded that 20% of their customers are foreign tourists. The other tour
agency responded with 85% and the third one responded with 52% .
Question 2 was about the peak period for tourism in a given year. In Bangalore,
about 50% responded the January was part of the peak period. About thirty three percent
(33.3%) responded that February was the part of the peak period. Nearly 42% (41.67%) had
March was part of the peak period. About 50% had April was part of the peak period. About
58.33% responded that May was part of the peak period, about 16.67% indicated that June was
part of the peak period. July and August were not part of the peak period for any tour operator.
about 25% responded that September was part of the peak period. Nearly 68% (66.67%)
responded that October was part of the peak period. About 58% (58.33%) responded that
November and December were part of the peak period. In Mysore, about 17% (16.67%)
responded that January, February and March were per part of the peak period. About 50%
indicated that April and May were part of the peak period, nearly 33% (33.33%) indicated that
June was part of the peak period. July was not part of the peak period for any of the tour
operator. About 17% (16.67%) responded that August was part of the peak period. About 33%
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(33.3%) responded that September was part of the peak period. About 83% (83.33%) responded
that October, November and December were part of the peak period. See figure IV.26.
Question 3 was about the tour operating capacity. Very few came up with hard
numbers. According to these tour operators the numbers are not reliable. Accordingly this
question will not be discussed further.
Question 4 was about the percent seat occupation rate on a monthly basis. But all
the tour operators responded on a yearly basis. In Bangalore, out of twelve tour operators, only
five of them responded to this question. Three tour operators responded that their occupancy rate
was in the range of 30-50%. Two tour operators responded that their occupancy rate was 100%.
In Mysore, out of six tour operators, only one responded with 75%.
Question 5 was about the peak periods for foreign and domestic tourists. In
Bangalore, for foreign tourists, about 80% responded that the month of January is part of the
peak period. About 50% responded February is part of the peak period. Nearly 30% responded
that March is part of the peak period. Month of April, May, June, July and August were not part
of the peak period for any of the tour operators. About 20% responded September is part of the
peak period. About 80% responded that October is part of the peak period. Finally, abut 80%
indicated that November and December were part of the peak period. For domestic in Bangalore,
about 9% responded that month of January and February were part of the peak period. About
45% (45.45%) responded that March was part of the peak period. 100% tour operators
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responded that April and May were part of the peak period. July, August and September were
not part of the peak period for any of the tour operator. About 9% (9.09%) indicated that
October, November and December were part of the peak period.
In Mysore, for foreign tourists, about 43% (42.87%) indicated that month of
January was part of the peak period, about 14% (14.28%) indicated that February and March
were part of the peak period. April, May, June, July and August were not part of the peak period
for any of the tour operator, about 14% responded that September was part of the peak period.
About 43% (42.28%) responded that month of October was part of the peak period. About 7 1 %
(71.42%) responded that November and December were part of the peak period. For domestic
tourists, January and February were not part of the peak period. About 57% (57.14%) responded
that March was part of the peak period. About 71% (71.42%) indicated that April and May were
part of the peak period. About 57% responded that June was part of the peak period, about 29%
(28.57%) responded that July was part of the peak period. About 14% responded that August
and September were part of the peak period. About 23% responded that October and November
were part of the peak period. Nobody responded that December was part of the peak period. See
figures IV.27 and IV.28.
Question 7 was about whether all the tour operators provide facilities for overnight
accommodation and catering. In Bangalore, out of twelve tour operators, ten of them responded
positively and two responded negatively. In Mysore, all the tour operators responded positively.
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Question 8 was about "how often tourists use such facilities". The response was
not quantitative but rather everybody said the tourists use this facilities very common.
Question 9 was abut the number of employees. In Bangalore, out of twelve tour
operators, only four of them responded to this question, two tour operators responded that they
have employees in the range of 10-15, one tour operator responded having employees in the
range of 25-30. One tour operator indicated that they have 100 employees. In Mysore, out of
seven tour operators, only three of them responded to this question. All the three tour operators
responded that they have employees in the range of 5-25.
Question 10 was about the chief tour operators in both Bangalore and Mysore area.
The response was very poor. The second part of this question was about the estimated share of
the market. In Bangalore, only eight of them responded to this question. Three tour operators
responded that their estimated share market was in the range of 10% to 20%. Two tour
operators indicated that their estimated share market was 40% each, about two tour operators
indicated that their estimated share market was in the range of 50%-60%. One tour operator did
not give the exact number but said it was very small. In Mysore, out of seven only two tour
operators responded to this question. One of the tour operators said their estimated share market
was. 20% and the other one said 5%. It is very clear that tour operators have not taken any
initiative in assessing their market.
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Question 1 1 was about the costs of different tour packages. There are different
types of tour packages. Many of them offered bus tours both locally and out side. For small
parties there were tours using vans, mini buses and cars. In Bangalore a typical local bus tour
costs Rs.60 per person. A local half day car tour costs differently based on whether the car is air
conditioned or not. For non-a/c, the mean price for renting a Chauffeured car is Rs.327 with a
standard deviation of 120. For a/c the mean Rs.452 with a standard deviation of 63. In Mysore,
a typical bus tour is Rs.75 per person. For non-a/c car, for half a day tour is Rs. 195.
Question 12 was about the average number of customers the tour operators
handled over the last three years. The response in Bangalore, 50% responded as having
customers in the range of 1000 to 12000 and the other 50% responded as having customers in the
range of 2000 to 2200. In Mysore, only one tour operator responded as having 1488 customers.
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Peak Period for Tour Operators
Figure IV.26
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Chapter V
Summary
The aims of this thesis as stated in chapter I are:
1 . To provide a characterization of tourists to Bangalore andMysore.
2. To identify the factors that influence tourist transportation and accommodation.
To achieve these goals, questionnaires were prepared and distributed to three categories
of people, namely, tourists, tour operators and hotel operators in the two cities. Means and
standard deviations were obtained for quantifiable factors, that is, responses with numerical
values such as, for example, length of stay. For non-numerical data such as, for example,
purpose of stay, conclusions are drawn based on peak positions on charts in a way similar to
mode analysis. The presentation of data has been such that a comparative analysis between
Bangalore and Mysore can be easily done from the charts.
Conclusions
The results of the survey under the three categories namely tourists, tour operators and
hotel operators are now discussed.
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Bangalore Mysore
Length of stay 2.64 days 1 .95 days
No. people 2.81 people 4.91 people
accommodation budget Rs.945.30 Rs.493
Food budget Rs.457.31 Rs.123.56
Transportation budget Rs. 173.82 Rs.104
Income per year Rs.475393 Rs. 1071 76
Figure V-l: Mean Statistics
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Figure V. 1 shows profiles of the average tourist to Bangalore and Mysore. The entries in
the table are the statistical means of the items in the first column.
3. Based on frequency of occurrence, a tourist to Bangalore is:
(a) more likely to be Indian.
(b) more likely to be from north or south India and less likely to be from east and west.
(c) if foreign, most likely to be from Europe
(d) typically married with children.
(e) likely to be on vacation and staying for 1-3 days.
(f) likely to be in a party of two.
(g) likely to stay in a luxury hotel in a room with double beds.
(h) likely to spend under Rs.500 per day for accommodation.
(i) likely to spend less than Rs. 100 per day for food
(j) likely to spend less than Rs.50 per day for transportation.
(k) likely to derive information about the city from friends and relatives.
(1) typically earning under Rs.50000 per year.
(m) typically self-employed.
(n) likely to be accompanied by the immediate family.
(o) typically uses a private vehicle for sightseeing.
(p) likely to have traveled to Bangalore by train.
(q) likely to visitMysore.
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4. Based on frequency of occurrence, a tourist toMysore is:
a) more likely to be Indian.
b) more likely to be from south India and less likely to be from east India.
c) if foreign, most likely to be from Europe.
d) as likely to be married as single.
e) likely to be-on vacation and staying for 1-3 days.
f) likely to be in a party of two.
g) likely to stay in an ordinary hotel in a room with double beds.
h) likely to spend under Rs. 100 per day for accommodation.
i) likely to spend less than Rs. 100 per day for food
j) likely to spend less than Rs.50 per day for transportation.
k) most likely to derive information about the city from a travel agent or magazines and
brochures.
1) typically earning under Rs.50000 per year.
m) typically a student.
n) not likely to be accompanied by the immediate family.
o) typically uses a taxi for sightseeing.
p) likely to have traveled to Mysore by bus.
q) likely to visit Bangalore.
5. Based on frequency of occurrence, a hotel operator in Bangalore is:
a) likely to offer facilities such as tour booking, travel agency and credit card and currency
exchange.
b) unlikely to offer hair salon.
c) if in upper category (4 star and 5 star) more likely to have foreign customers than Indian
customers. Otherwise, more likely to have Indian customers than Indian customers.
d) most likely to have peak occupation in the month ofOctober.
e) most likely to have peak foreign tourist occupation in the months ofNovember and
December.
f) most likely to have peak domestic tourist occupation in the month of June.
6. Based on frequency of occurrence, a hotel operator inMysore is:
a) likely to offer facilities such as tour booking, travel agency and credit card and
currency exchange.
b) unlikely to offer hair salon.
c) if in upper category (3 star and 5 star) more likely to have foreign customers than Indian
customers. Otherwise, more likely to have Indian customers than Indian customers.
d) most likely to have peak occupation in the month ofMay.
e) most likely to have peak foreign tourist occupation in the month of December.
f) most likely to have peak domestic tourist occupation in the month ofMay.
7. Based on frequency of occurrence, a tour operator in Bangalore is :
a) most likely to have peak period for tourism in the month of October.
b) most likely to have peak period for foreign tourist in the months of October, November,
December and January.
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c) most likely to have peak period for domestic tourist in the months ofApril and May.
8. Based on frequency of occurrence, a tour operator in Mysore is :
a) most likely to have peak period for tourism in the months of October, November and
December.
b) most likely to have peak period for foreign tourist in the months of November,
December .
c) most likely to have peak period for domestic tourist in the months ofApril and May.
Data regarding peak tourism period obtained from the hotel and tour operator surveys
reveals that, in Bangalore, the two surveys agree in indicating October as the peak month. In
Mysore, the hotel survey indicates May as the peak month whereas the tour operator survey
indicates the months of October through December. From both surveys in the two cities it can be
concluded that the months of November and December experience the peak in foreign tourism.
May figures prominently as the month in which both cities experience a peak in domestic tourist
activity. The fact that peak hotel occupation rates coincide with peak tourism activity indicates
that tourism is a significant contributor to their operations. Therefore, it can be inferred that even
though there is not much readily available tourism data from the government, tourism is an
important contributor to the local economy. The fact that peak hotel occupation in Mysore
coincides with the domestic tourism peak while the peak hotel occupation in Bangalore coincides
with the foreign peak indicates that there is an imbalance in the preferences of foreign tourists for
the two cities, at least in matters of accommodation. An indirect inference from the data is that
July and August are the lowest months for tourism in the two cities.
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Data regarding length of stay shows that while in both cities most visitors indicated
staying over a period of one to three days, there are important differences in the two cities. A
greater percentage of visitors indicated staying for more than a week in Bangalore. On the other
hand, there was a significant percentage of respondents in Mysore who indicated staying less
than a day. This is one indicator that very often Bangalore serves as a base for visitors to Mysore.
Data regarding purpose of visit shows that in both cities vacation was the reason for
the majority. However, a much greater percentage in Bangalore indicated business.
Data regarding point of origination of tourists from both cities shows that among
international tourists an overwhelming majority are from Europe. Among domestic tourists, the
majority are from North and South India. The numbers from East and West India form a very
small percentage. The data indicates the strong possibility that generally, most of the foreign
tourists to India are from Europe. It can also be concluded that even though there is a good
amount of domestic tourism it is not properly distributed across all regions of India.
Data regarding income shows a big difference between in the mean incomes for
respondents in the two cities. It is difficult to decide if this difference is real or whether it is just
an abnormality. One possibility is that Bangalore being a commercial city, it attracts a lot of
business people with high incomes who confine their sightseeing to Bangalore and who do not
visit Mysore. As expected there is a huge difference in the income levels of domestic and foreign
tourists. While the mean income for all respondents in Bangalore was Rs.475,393, that for
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foreign tourists alone was Rs. 3,480,260. Corresponding numbers for Mysore were Rs. 107, 176
and Rs. 2,688,884 respectively.
Data regarding transportation budget shows in both cities that majority of the tourists
spent up to Rs.50 per day. However, there is a significant percentage of responses indicating
spending in the range of Rs.300 to Rs.500 per day. Further examination of these respondents
shows that they are foreign tourists. Examination of the food budget shows that majority of the
tourists indicated spending less than Rs.100 per day. There is a significant percentage of
responses indicating spending in the range of Rs.300 to Rs.1000 per day. Again, further
examination of these respondents shows that they are foreign tourists. Data regarding
accommodation budget shows that in Mysore there is a greater concentration of responses at the
lower end of the scale whereas in Bangalore, there is a greater spread. Even in this, responses of
the higher end are from foreigners. In terms of tourist accommodation type majority of the
tourists indicated staying in a hotel. In Mysore, majority of the tourists indicated staying in a
ordinary hotel whereas in Bangalore, majority of the tourists as responded staying in a luxury
hotel. Majority of the foreign respondents indicated staying in a 5 star hotel. Therefore, it can be
concluded that foreign tourists not only can afford to spend more but also they actually do spend
more than domestic tourists.
Data regarding source of information that tourists used show that most tourists to
Bangalore got information from friends and relatives. Roughly in equal proportion, tourists in
Mysore used friends and relatives, travel agents, magazines/brochures or did not use any source
at all. Not a single respondent obtained information by mailing a request. It can be concluded that
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tourists either do not get a response from tourism promotion agencies or do not regard as
worthwhile contacting the relevant agencies.
Data regarding transportation for sightseeing in Bangalore shows that private
vehicles are the leading choice followed by tourist taxi. In Mysore, it is the other way around.
A very low percentage indicated being part of a package tour in both cities. The conclusion can
be drawn that tourists generally prefer the flexibility and mobility of using a private vehicle or a
tourist taxi.
Data regarding mode of transport to the city show that the majority of tourists
traveled to Bangalore by train whereas a bus was the main mode of transportation to Mysore.
Also, further examination shows that a majority of the foreign tourists came to Bangalore by
plane. Various conclusions can be drawn. Even through a typical plane ticket costs 60% more
than a train ticket for the best class of service, foreign tourists prefer plane travel. One possible
reason may be to save time. For example, a plane from Delhi to Bangalore takes two and a half
hours whereas a train takes approximately 40 hours. Another possibility is that tourists have
made tour bookings in their country of origin and the only option they then have is to travel only
by plane. Yet another reason may be that now in India, they have not only the government
owned airline but also private airline services. Foreign tourists might find this more user-
friendly than train services. In the case of domestic tourists, they simply go by the affordability.
Data obtained in response to the question on whether the tourist was visiting the other
city shows important differences between the two cities. Although, in both cities most tourists
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responded "yes", a substantial number in Bangalore responded with a "no". On the other hand, a
substantial number in Mysore responded as having visited Bangalore already. The clear
conclusion can be drawn thatMysore is subordinate to Bangalore in the tourism market.
Data regarding facilities offered by hotels indicates that, by and large, regardless of the
class of hotel, they offer a large class of services. The high percentage of hotels that now accept
credit cards and offer currency exchange services shows the increase in tourism consciousness
and the effect of the governments relaxation of rules. Even as recently as five years ago such
services were restricted to very expensive hotels.
Data from hotel and tour operators shows that they can be classified as those that
cater mostly to foreign tourists and those that cater to domestic tourists. As expected, the former
are more expensive and offer more facilities than those that serve domestic tourists. Generally,
as far as issues such as market research are concerned, it appears that both hotel and tour
operators do not undertake systematic studies. This is seen from the fact that many of them could
not come up with figures for tour operating capacity, occupation rate, total customers and
estimated market share.
Recommendations
1. The presence of large numbers of tourists in Bangalore and Mysore along with the
discussion in the previous section shows that tourism is an important component of the local
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economy. During this study it was found that the departments of tourism at both the central and
state levels had very little data concerning tourism activity at Bangalore and Mysore. It is highly
recommended that the governments undertake a systematic study of tourism from an economic
point of view.
2. One area where the state and central governments should put more effort is in
promoting domestic tourism. There is very little effort in this direction. For example, one hardly
sees tourism advertisements for the different states on television. There is no reason why there
should not be equal proportion of tourists from all parts of India. Currently, there seems to be
very low contribution to tourism in the two cities from western and eastern India.
3. Among foreign tourists the majority are from Europe. The Indian government should
put effort into attracting more tourists from North America and the Pacific rim countries. May be
with increased international business there will be more from these countries.
4. Although from the point of view of a tourist, Mysore and its surrounding are more
interesting than Bangalore, it is clear that Mysore does not get its fair share of tourism revenue
when compared to Bangalore. Efforts should be undertaken by the local government and
organizations such as the Chamber of Commerce to promote Mysore so that establishments such
as hotels and shops get to benefit from tourism.
5. At present the hotel and tour operators do not appear to be as sophisticated in their
operations as western businesses. There is a lot of opportunity for these businesses to get better
data by systematic tracking of customers and competitors.
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Appendix A
TOURIST QUESTIONNAIRE
Dear Tourist,
The following questionnaire has been drawn up by Ms. Garani Chitra, a graduate
student of the Rochester Institute of Technology, Rochester, New York, U.S.A. Your
participation in the survey will not only help her but will also likely contribute to an
understanding of tourists needs which will then help us serve you better.
1 . Where do you live?
City:
State:
Country (if not from India):
2. Your marital status:
Married , single , other (please state) .
3. Do you have children? Yes , No . If Yes, how many children:
4. What was the main purpose of your stay in Bangalore?
Vacation , Business , visiting friends and relatives , other
(explain) .
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5. Length of stay in Bangalore:
less than a day , one to three days , four to seven days more than a
week .
6. Number of people in party
7. What type of accommodation do you have in Bangalore?
Hotel Friends and relatives Guest house Not staying in
Bangalore Other (explain)
8. If you stayed in a hotel, the type of hotel you were in:
Non-starred Luxury hotel 3 star 5 star Other
9. What type of room were you in?
1 bed 2 beds Suite Other (explain)
10. No. of nights of stay in the hotel
1 1 . Your estimated budget per day for accommodation in Bangalore
12. Your estimated budget per day per person for food in Bangalore
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13. Your estimated budget per day per person for transportation in
Bangalore
14. From what source did you get information regarding Bangalore?
Mailed request Magazine/ brochure Friends/ relatives
Travel agent None of the above
15. Please state your annual household income in your home currency:
16. Your occupation is best described as (tick all that apply):
Professional/ technical Self-employed
Manager/administrator Government employee Student
Retired Medicine Law Engineering
Other (explain)
17. Are you being accompanied by your family on this trip?
Yes No
18. For sightseeing in Bangalore the option you have chosen:
Private vehicle Tourist taxi Package tour
Not sightseeing
1 9. How did you travel to Bangalore?
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Personal vehicle Plane Bus Train Rental vehicle
20. Are you visiting Mysore?
Yes No
21 . Do you find the tourist facilities in Bangalore satisfactory?
Yes No
22. What improvements do you suggest to tourist facilities?
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Appendix B
TOUR OPERATOR QUESTIONNAIRE
Dear tour operator,
This questionnaire has been prepared by Garani Chitra in connection with her
M.S. thesis on tourism operation in the Bangalore and Mysore areas. She is with the
Rochester Institute of Technology, Rochester, New York, USA. Please be assured that
your answers will be kept in strict confidentiality. The thesis will not list your company
by name. Answers to these questions have the potential to be useful to you in planning
your own operations.
1 . Of the total number of tourists each year, what is the percentage of
foreign tourists?
2. What is the peak period for tourism in a given year?
3. List your operating capacity over the last three years?
4. Can you please list the percent seat occupation rate on a monthly basis
for the last three years?
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5. What are the peak periods for foreign and domestic tourists when
considered separately?
6. How common is it for tourists from Bangalore to visit Mysore also:
Very common , about half the time , very rare .
7. Do you have facilities for overnight accommodation and catering ?
8. How often do tourists use such facilities?
9. How many employees are there in the Bangalore area?
1 0. Who are the chief tour operators in this area? What is your estimated
share of market?
1 1 . Please provide a description along with costs of the different tour
packages you have.
12. What has been the average number of customers per year over the last
three years?
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Appendix C
HOTEL OPERATOR QUESTIONNAIRE
Dear hotel operator,
This questionnaire has been prepared by Garani Chitra in connection with her
M.S. thesis on tourism operation in the Bangalore and Mysore areas. She is with the
Rochester Institute of Technology, Rochester, New York, USA. Please be assured that
your answers will be kept in strict confidentiality. The thesis will not list your company
by name. Answers to these questions have the potential to be useful to you in planning
your own operations.
1 . The rating of your hotel is: 5 star 3 star luxury unrated .
2. Check the various facilities you provide your customers:
Hair salon , Tour booking , Travel agency , Paying through credit
card , restaurant , Currency exchange , Room telephone .
3. What is the percentage of foreign tourists each year?
4. What is the peak period for hotel occupation in a given year?
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5. What are the peak periods for foreign and domestic tourists when
considered separately?
6. What is your total capacity (in rooms or in terms of people)?
7. Can you list the monthly occupation rate over the last three years ( on
a month to month basis)?
8. Please provide a description along with costs of the different types of
accommodation you provide.
9. What has been the average number of customers per year over the last
three years?
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